


Copyright @ Shopping Centres 
Association of India, Mumbai
Issue 63, October 2026

PUBLISHER: 
Shopping Centres Association 
of India
info@scai.in 

DESIGN:

beatscracker@gmail.com
+91 91122 91108

EDITORIAL & ADVERTISING 
ENQUIRIES:
editormt2008@gmail.com

REGISTERED OFFICE:
Shopping Centres Association 
of India
S-61A, Okhla Phase II, New Delhi, 
110020.

EDITED & PUBLISHED BY:
Shopping Centres Association 
of India
Secretariat:- 3/116, Pinto House 
Marol Co-Operative Industrial 
Estate, Marol, Andheri (East), 
Mumbai 400059

DEEP DIVE
LARGE MALLS TO DOMINATE INDIA'S RETAIL PIPELINE; 51.1 MILLION SQ. FT. 
EXPANSION LIKELY BY 2031

BYLINE
WHY COMPANIES THAT CLOSE THE PHYSICAL-DIGITAL BRAND GAP WILL 
WIN THE NEXT DECADE

Q&A
WHY THE PHYSICAL MALL STILL MATTERS

MALL FEATURE
INORBIT MALLS: FROM SHOPPING DESTINATIONS TO SHAPING INDIA’S 
NEXT GENERATION OF RETAIL

NEW CHAPTER
A NEW CHAPTER IN SCAI’S JOURNEY : UTTAR PRADESH CHAPTER 
ESTABLISHED

02

04

06

08

10

13

OVERVIEW
FOOD, MUSIC AND MIDNIGHT KOLKATA SECTOR V'S DURGA PUJA NEVER 
SLEEPS - INFINITY GROUP ARTICLE

INSIGHT
WHEN THE MALL HAS NO SPACE FOR THE NEXT BIG IDEA - BY RS ROY

26

INDUSTRY REPORT
INDIA'S HOME AND HOUSEHOLD MARKET TO REACH US$260 BILLION BY 2030: 
DELOITTE REPORT

EVENT WATCH 
ELPRO GANESHOTSAV

WARM WELCOME
SKUKA SOLUTIONS PVT. LTD.
DELTA DIGITAL 
RETAIL MIND GROUP

FROM THE SHOP FLOOR
THE FUTURE MALL WILL MANAGE EMOTIONAL ENERGY - BY SADIQ KAZI 

FOOD AND LIFESTYLE
HEALTHY FOOD AND LIFESTYLE FOR PROFESSIONALS IN A STRESSFUL WORLD 

RETAIL INSIGHT
RETAIL MIND GROUP - GLOBAL EXPERIENCE, LOCAL INSIGHT.

BUSINESS DIVE
HOW CAN RETAILERS KEEP UP WITH CONSUMERS WHO WANT IT NOW? 

17

22

25

27

30

33

35

36

16



As we step into September, our shopping centre continues its journey of growth, renewal, and meaningful 
connections. This month brings with it a season of fresh beginnings from the back-to-school spirit to          
new lifestyle launches — and we are thrilled to share updates that reflect our promise of innovation and 
excellence.
At the core of our mission remains a focus on enhancing the visitor journey. Our teams have worked           
tirelessly to introduce a new mix of brands, seasonal activations, and engaging experiences that speak to 
the evolving needs of our patrons. September is also a time of inspiration, and through thoughtfully curated 
campaigns and trend highlights, we aim to deliver not just products, but memorable stories and moments.
In keeping with our responsibility to the industry, we continue to drive knowledge-sharing initiatives and 
collaborative platforms. This month, our masterclasses and workshops are designed to empower both 
businesses and customers, ensuring that our mall ecosystem stays ahead of the curve in shaping              
sustainable, forward-thinking retail practices.
Community remains the heartbeat of everything we do. From family-centric events to cultural showcases, 
our September line-up is built to celebrate togetherness and foster connections that go beyond shopping. 
We are proud to be a space where diverse voices come together, creating a dynamic hub that reflects the 
spirit of our city.
As the year gathers momentum, we look forward with optimism and determination to deliver even greater 
value to you — our patrons, partners, and community. Thank you for continuing to walk this journey with us. 
The best is yet to come, and we are excited to unveil more in the months ahead.

Anjeev Kumar Srivastava
COO, SCAI
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We welcome your feedback at
editormt2008@gmail.com
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ENRICHING THE WORLD THROUGH CREATIVITY

創造力で世界の人々を豊かにする

GARDE

Services Provided for Shopping Malls

• Retail Concept Development

• Retail Consultancy

• Circulation Planning

• Lease Plan Development 

• Interior Design

GARDE GLOBAL NETWORK

SERVICE INQUIRIES: info@garde-intl.com
GLOBAL WEBSITE: www.garde-intl.com 




